KAMPLAN 2017

City of Kamloops Official Community Plan Review & Update
KAMPLAN Advisory Committee

Meeting # 15, DES Boardroom, 105 Seymour Street
July 13, 2017 | 3:00 - 5:00 pm
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Agenda

. Call to Order (3:00 pm)

Approval of Agenda (3:05 - 3:07 pm)

Minutes of Previous Meeting for Information (3:07 — 3:10 pm)
Project Update (3:10 - 3:15 pm)

Phase 3 Community Engagement Summary Report (3:15 - 3:30 pm)
Revised Draft OCP (3:30 — 4:00 pm)

Break (4:00 — 4:15 pm)

Key Successes and Lessons Learned (4:15 - 4:45 pm)

Roundtable (4:45 - 5:00 pm)

10.Adjournment and Dinner (5:00pm)
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Project Update - KAMPLAN Schedule

We are here \

PHASE 1 PHASE 2 PHASE 3 PHASE 4

VISION, VALUES POLICY DRAFT OCP FINAL OCP &

& GOALS CREATION APPROVALS

August 2014 - April 2015 January - August 2016 September 2016 - July 2017 August 2017 - Winter 2018

Our corporate mission is...
* MAKING KAMLOOPS SHINE




Phase 3 Community Engagement Summary Report

Information Booths - TRU IDays, Green Living Expo & CHBA Meeting
TteS Engagement - 2 C2C Forums & 1 Open House

KAMPLAN Cafés - TRU, McArthur Island, Sandman Centre
Stakeholder Meetings - 11 meetings

Youth Engagement - 3 sessions involving ~75 students

Online Survey - 150+ responses

News Media - 3 interviews; 70+ radio, newspaper & web ads

Social Media - Facebook & Twitter post, shared press release

Our corporate mission is...

MAKING KAMLOOPS SHINE




Phase 3 Community Engagement Summary Report
Youth Engagement

Our corporate mission is...

MAKING KAMLOOPS SHINE
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Phase 3 Community Engagement Summary Report
General Themes

« Simplify the development process

« Minimize sprawl and respect the
growth management boundary

« Collaborate with First Nations,
other levels of government, and
institutions on issues of mutual
interest

« Identify targets and indicators to
measure progress

Our corporate mission is...

MAKING KAMLOOPS SHINE




Phase 3 Community Engagement Summary Report

« Focus growth in the Core through incentives
« Create walkable neighbourhoods with local-serving commercial
« Encourage more mixed-use development

* Preserve/protect/expand industrial and agricultural land
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2| Economic Development

« Balance Tournament Capital promotion with emphasis on the
arts

« Expand evening and weekend business hours in the City Centre

Our corporate mission is...

MAKING KAMLOOPS SHINE .




Phase 3 Community Engagement Summary Report
ﬁ Housing

« Explore the potential to allow secondary suites city-wide

« Encourage a diversity of housing types for all needs and lifestyles

« Address affordability across the entire housing continuum

Q Transportation & Mobility

« Explore potential for car-free, pedestrian-only streets
 Enhance and promote the active transportation network

« Increase transit service, incentivize transit use, and address
parking

Our corporate mission is...

MAKING KAMLOOPS SHINE .




Phase 3 Community Engagement Summary Report

g Environment

« Encourage alternative energy use and the construction of
energy efficient buildings

« Build awareness of and protect grasslands and environmentally
sensitive areas (ESAs)

E Infrastructure

 Promote household water conservation
« Make infrastructure upgrades where necessary

« Introduce more effective and convenient composting options

Our corporate mission is...

MAKING KAMLOOPS SHINE .




Phase 3 Community Engagement Summary Report
ﬁ Parks and Recreation

* Protect parks and natural areas from development

« Increase the number of interpretive wayfinding features in
parks

 Enhance the urban forest by planting more trees

&%y Arts, Culture and Heritage

« Establish an arts district or cultural precinct in the City Centre
« Protect archaeological sites and heritage resources

« Celebrate local First Nations history and heritage

Our corporate mission is...

MAKING KAMLOOPS SHINE .




Phase 3 Community Engagement Summary Report
%@2 Community Well-being
« Enhance community food security
« Improve inclusion and accessibility in the community

« Partner with other organizations for social planning

+ Health and Safety

« Create a disaster plan to address community emergencies and
crises

« Provide more police foot patrols in City parks

« Address the ongoing family doctor shortage

Our corporate mission is...

MAKING KAMLOOPS SHINE .




Phase 3 Community Engagement Summary Report
Online Survey - Preferred Housing Choice

Other
13.6%

Secondary, garden,
or carriage suite
2.3%

Low- or mid-rise
apartment up to 6
storeys

10.6%

Single-family home
58.3%

Duplex, townhouse
or row house
13.6%

Tall building
(greater than 6
storeys)

1.6%

Our corporate mission is...
MAKING KAMLOOPS SHINE -




Phase 3 Community Engagement Summary Report
Online Survey — Secondary Suites

100%
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59.9%
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All All urban The City All urban Other
residential areas, but should not and suburban
areas not suburban review this areas, but
or rural policy not rural

Our corporate mission is...

MAKING KAMLOOPS SHINE




Phase 3 Community Engagement Summary Report
Online Survey - Neighbourhood Preference

WHICH TYPE OF NEIGHBOURHOOD DO YOU PREFER?

urban neighbourhood with single-  urban neighbourhood with mixed-use neighbourhood suburban or rural

family and ground-oriented multi-  single-family homes and with a majority of amenities neighbourhood with amenities
family, with amenities accessible amenities accessible via a short accessible via a short walk accessible by car
via walk, bike ride, or transit drive or by transit
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MOST PREFERRED LEAST PREFERRED

Our corporate mission is...

MAKING KAMLOOPS SHINE
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Phase 3 Community Engagement Summary Report
Online Survey - Transportation Priorities

HOW SHOULD THE CITY PRIORITIZE TRANSPORTATION IMPROVEMENTS?

Private Vehicle

Transit
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HIGHEST PRIORITY LOWEST PRIORITY

Our corporate mission is...
* MAKING KAMLOOPS SHINE




Phase 3 Community Engagement Summary Report
Online Survey — Challenges or Opportunities
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Our corporate mission is...

MAKING KAMLOOPS SHINE
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Revised Draft OCP
Timing
« 2 draft OCP mid September 2017

Community Feedback Obtained

« Positive response on the direction of the draft OCP

« Some suggestions re wording

« Some suggestions re action items (implementation plan)

Government Agency and First Nations Feedback
« Gov't agency and First Nations feedback due summer/fall
« Agricultural Land Commission - initial feedback

Our corporate mission is...

MAKING KAMLOOPS SHINE .



BREAK

Our corporate missi

MAKING KAMLOOPS SHINE




Key Successes and Lessons Learned

 What did you enjoy most about your experience on
the KAC?

« What could be improved for next time (lessons
learned)?
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Next Steps

- Release the Phase 3 Community Engagement Report
- Review & consider all feedback obtained in Phase 3
 Develop a 2" draft OCP

« 1st Reading of the OCP Bylaw - Fall 2017

- 2nd, 3rd Reading & Public Hearing — Winter 2018
 Final Adoption — Winter 2018

Note: Potential KAC Meeting after 1st reading of the OCP

Our corporate mission is...

* * MAKING KAMLOOPS SHINE



Roundtable Discussion

Our corporate mission is...

MAKING KAMLOOPS SHINE
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Thank You!

Jason Locke Carmin Mazzotta
Community Planning Supervisor Community Planner
City of Kamloops City of Kamloops
T: (250) 828-3568 T: (250) 828-3728
E: jlocke@Kamloops.ca E: cmazzotta@kamloops.ca

Andrew Macaulay
Planning Assistant
City of Kamloops
T: (250) 828-3566
E: amacaulay@kamloops.ca

Our corporate mission is...

MAKING KAMLOOPS SHINE
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